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Communication templates to
promote your wellness program




Contents

Creating a Communication Campaign............cccooeevevevreevecenereseseeenens
Program Enrollment ...ttt
Program GUITE ..c...coceeeeeereereence e
REZISTration GUITE ....eeeeeeeeeeee e e

[ 01) 07> (o [

VIdEO LIDIAIY ...ttt e a s
(0 oo 14 USSP
(0o To ] 0 12PN
L0 1o 10

IMAEE LIDrary ...ttt neneen

SIZN-0N PAGE et e e e e
7= 1= ] o o Y= (o R

001 7= | o R

Y= ) (PSR
ThUMDBDNEIIS .o
PArtNers ...t
Connecting FItNess APPS & DEVICES ...cocvcuieeiccieeicceiee e

REWArdS Catalog .....ceeeeeieeieeniei e




Creating a Communication Campaign

The key to successfully launching a wellness program and driving engagement is communication.
Your campaign needs to be clear and align with your program goals. We recommend that you plan
a 3- to 4-week promotion leading up to launch. Get the word out using wellness champions and
department managers. Then keep the momentum going by posting updates. Here are some best
practices to consider:

1. Start by de ining your campaign goals.
Deliver information through multiple channels in and outside of the portal.

Mix it up with digital and physical materials including social media posts, push messages,
mailings, and posters designed to reach different audiences.
Use automation and conditional rules to promote relevant information at the right time.

5. Track campaign effectiveness and make adjustments as necessary.

All marketing materials outlined in this toolkit are white-labeled templates designed to be
customized with your branding, information, and graphics. Access all the following marketing
materials in the Knowledgebase in the PDHI Client Services Portal. Our marketing team is available
to assist with creating custom materials for an additional fee.
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Program Enroliment

Boost enrollment and participation by informing users of activities offered, program objectives,
access method, and the kickoff date.

Program Guide Registration Guide

Postcard Email
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Wellness Challenges

Each wellness challenge toolkit includes an implementation guide with key features, tips on engaging
participants, and deployment options.

Flyers (High and Low Resolutions) Posters (18x24 and 24x36)

Postcard Email
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Video Library

During the implementation process, we can assist in developing one free marketing video tailored to
match a specific program and brand. See samples at www.pdhi.com/video_library. To create your own

videos instead, try using biteable.com, the software behind options 2 and 3 below.

Option 1

How-to video for navigating
the hub displayed on a mobile
device.

Can be customized with
colors, logos, supporting text,
and music.

Option 2

Animated video that gives step-
by-step instructions on how to
qualify for incentives.

Can be customized with
colors, logos, supporting text,
and music.

Option 3

Video with stock footage clips
giving an overview of the
program.

Can be customized with logos,
supporting text, and music.

Promotional Toolkit 5



Image Library

A library of common wellness activities and challenge images is available for branding physical and
digital communication pieces. The rotator widget on the participant portal promotes activities through
multiple images and videos. Update the rotator at any time during the program and set the rotation
timing. Download the images at www.pdhi.com/conxus-xp-image-libraries.

Sign-on Page (350x530px) Dashboard (630x420px)

ACCESS YOUR ACCOUNT
ANYWHERE, ANYTIME.

PY Thumbnails (75x75px)
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Partners

Easy-to-read marketing materials relate to our partner integrations with Validic for device integration
and Online Rewards for redemption services.

Connecting Fitness Apps & Devices Rewards Catalog
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